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WHAT WE DO
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CAPABILITIES
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Put loyalty first
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Personalise the experience
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PRODUCTS
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Shop ®
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Multi-Channel Communications
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CASE STUDIES
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CAREERS
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We are only as hardworking as we are fun-loving

GIBH|= EIIH|7} e Qo o) SHSRILICE SHISt el 2% 1 o[4S F7sict
CIEH|S LIRS AT, $5(5t0] B3 AIFELICL SEiH|s BAI0Z| MR RIS DGLAS
Sof 1SS TASIE S JI2H B 45 YSLI Hatls 220|1 HHof, 2t

detd, 2Ixf, HAMLIAEO|D] Of2tEL YL|CE f2[= o5tF el gl 2t HgU Tt

People Promises Embracing Difference

Chaot CHO{QF OB TS [HLEA, EHEH|Q| S 56t AIZHE0| 20 E8E 3|AtZ THELICE
People Promises= &2 52171 A0l O|Z0| HIZ 2|7} 2EXQl 2512 I:fOFA-Ioﬂ
LURE of= A2 MBE A2 ASFILICL §1dlst= 0|R0|1, 0|2 & XH0| = ALg
Ol2tH =31 0| 7|3|E M|BstnA} §huich =
23stn st B A &H|E R0 S5t 71318 MSstk= Ao

sl AHREYS =Lt
X2 & 5+ A7, o LWL EHE E2 ¢

OJEA|EHS AL ILAIS JhR| D, otaatae

HIEA| X|7|= 2lCiet HHIE ChHE = A=

B GiE{H|= HI7} st of Cit =

MTo| U2 LIojZ £ YT 2 Tl mjL|X Atgaot ofL|2t, |7+ 0jY ZO0tst
DEyERlAS S = AAHE 8

%ﬁé—ﬁ?—l Y 37t 7 32|10 FoiHt 23 7|2 B=0f SL|CL EHEH|= =2

I‘| Al-I'lOE E'E éé
9;17“‘-':‘-% SRS RapSe=;

= XS sl FLIC

v
v
v
O

© dunnhumby 2014

Barb
Learning and Development
Cincinnati, OH US




duinnhunby

GET TO KNOW US
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